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Taking a Retail Technology Platform Into a
New Market

The core decisions retail and commerce technology providers get wrong first — and
how to get them right instead.

Retail technology sells into procurement cycles that differ market to market — different POS and payment rail
standards, different data-residency and consumer-protection rules, and retailers who expect a platform to
already understand their local operating reality before the first pilot conversation happens.

advance?2global works with retail and commerce technology providers to translate a proven platform into a
market-ready one — mapping payment and compliance requirements, adapting the product narrative to how
local retailers actually buy, and building the go-to-market plan around real regional buying cycles rather than
a copy-pasted headquarters deck.

3

layers that shift from market to market: payments & compliance,
POS/ERP integration standards, and how local retailers structure
procurement.

Four areas decide whether a retail technology platform lands or stalls in a new market. Here's how
advance?2global works through each.

01 Payments & Regulatory Compliance 02 Integration & Technical Fit

03 Localized Go-to-Market 04 Retailer Procurement Cycles
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Where Retail Market Entry Gets Decided

Payments & Regulatory Compliance Integration & Technical Fit

Card networks, instant-payment rails, and consumer- POS, ERP, and inventory systems differ by region and
protection rules vary by market — often the first thing retailer tier — a platform's integration story needs to

a retailer's technical team checks before a pilot even speak the local stack, not just the headquarters one.
starts.

Localized Go-to-Market Retailer Procurement Cycles

Messaging, case studies, and pricing that resonate Enterprise retail procurement is slow and relationship-
with a domestic retailer rarely translate directly — driven almost everywhere, but the players, timelines,
positioning has to be rebuilt around local proof points. and evaluation criteria differ by market — knowing who

evaluates what, and when, changes the entire sales
motion.

Where advancezglobal Works in Retail & Commerce

POS & payments Inventory & supply chain

Loyalty & personalization Omnichannel commerce platforms

Why advancezglobal for Retail & Commerce Expansion

advance2global scopes the compliance, integration, and go-to-market work behind a retail

technology provider's market entry — so the first conversation with a new market's retailers starts

from local fit, not a translated pitch deck.

Book a Market Readiness Assessment >
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https://cal.com/mark-garland-seaytx/market-readiness-assessment?utm_source=pdf&utm_medium=guide&utm_campaign=downloads-retail-commerce-market-entry-guide

